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Course No.: HSA 615 Credits: 3
Course Title : Marketing of Health Services and Hospitals

Course Description:
This course focuses on :

e Understanding channels of distribution and promotion of
health services and hospitals and how to respond to them .

e Understanding the behavior of patients and consumers of
health services .

e Explaining and detailing health services in regard to pricing,
distribution, promotion, and advertising .

o Applying marketing concepts and theories on health services
and hospitals .

Prerequisite : Principles of Marketing




